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Diagnosis - Better Communication for Two Small Businesses

Iv e already told you that Mary Blen Merrigan of Connecting Point
Communic ation and Paula Manning-Lewis of Chroma Studios were the
winners of last rmorth's free corrunic ation diagnostic evaluations. They
jurrped right onthe offer and were the first tw o to reply!

Here's what Mary Blen had to say after the experience:

"My surenany arived as proriised: two pages, single-apaced crarmmed with
inforrnation pulied o of me a phrase at atime In fess than s-minutes.

[T T It inciucied four s pec ific recormmendiations,

backad by not just Kelly's apinion, but researc i
I one recammendation she suggested beefing
W e preserc e on Facebook and Twitter. She
walics her {alic. The same day;, Keliytweeled abowd
it And then friended me on Facebook "

 Youcan read rrore on Mary Blen's blog post,
kl including specific ex arrples of what she lked,
. noticed and learned about and framthe process

Paula was equally excited, and has already irplermented
sorme of the ideas w e falked about for Chroma Studios, a
gallery and artist studios venue. She say s, "Thankyouso
rouchl % ery helpful information!” about the evaluation.

Thanks 10 both wonderful ladies for taking the time to read
and respond to my offer. Watc h this new sletter for more off ers in the future
{like the one in the right ¢ alumn)!

Success!

Guy Berger, CEQ
Palme Trading Corrpany

Iwas irpressed by Kelly's know ledge of her business and
the fact that she continually stressed that she could
accarplish what the large PRfirms do, but for rmuch less
rroney . Mot onty did she getus press irmmediately, but we
have rrany other opporttunities in the works

Whyl Love Press Releases

Call me old fashioned, butl love press releases - that statw art method of
letting the media know about vou, vy our corrpany and your service. Yhether
you're used 1o naming themmedia releases, new s releases, or press releases,
they are atried and true way to get reporters, editors, blogaers. And if you
incorporate themorto vour website, blog site, Fac ebook or Tw itter, your
friends and fans, too.

Fress releases done correctly - with all the right inf orration - often find
therselves plopped right down in a new spaper, wehste or social media
account verbatim ¥ es, word for word. That's why it's so important that all
the right inforration, and no fluff, gets into themin the first place. Also helpful?
awelkwritten, concise message. More than one idea confuses the purpose.

See, with press releases, you controlthe
message. Only the details youwanttosend
inta the warld are sent. Ideally, a reporter or
blogoer will contact you for an in depth
intersigw . Bt maore likely than not, they'll
sinply cut and paste v our words into their
public ation or ste - online or print.

The key is to send only good stuff - don't
try to sell anyone. i's not an adverisement.

Sirrply and clearly (no jargond explain the happening - v ou'v e rrov ed loc ation,
yvouve hired someone, youve won an award, you're celebrating a rrilestone,

youve debuted & new websie.

Cansistentty let people - and reporters are just peaple who get paid far their
words - know about the great things happening in vour business. This
includes your current and potential clients, todl They'll pay attention
when y our infarrretion is reliable, truthful and best of all, short and to the paind.

Sl up for my new sletter

Follow Me

600

Free Tip!

Fress releases are one of the
rmost cost effective way s to
communic ate your message to
the public. Good press releases
are ghart, easy to read and
contain allthe right inf orrration.

Special Offer

Don't know where to start in
crafting your next press
release? Just hit repl and I'l he
happy to help! This special offer
for new customers (we havent
w orked together in rore than
one year) orfor_current
custorrers not already taking

adv antage of one of rmy
packages.

Buy 2 press releases &the
next one is on me. That's a
$249 value.

That's right, you get a
complimentary press release
whenw e do 2 together. The 2nd
release must be sent within 30
days of the 15t one we do, and
you'y e ot ancther rmanth after
that to redeemy our
corplirmertary one.

This offer is only good until
February 26, 2010, so act now!

Just etvail tre of hit reply!

Please forw ard this to a Triend
we o o think rright benefit from
it, too. They'l get help and yvou'l
looklike & hero!

Questions?
Questions about how to better
get your message out? 'mhappy

to answer.

Just el el

W isit e ke lly koepke. corm

Please forward this to a
friend whe you think might
benefitfrom my services.

Thanks!
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